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AETFEE 1H2024 1H2025

U A 44,671 41,567 -6.9%
il 17,985 17,352 -3.5%
EifillER 40.3% A41.7% +1.4ppt
ZEfiig) 3,119 3,538 13.4%
ZEminE 7.0% 8.5% +1.5ppt
EBITDA 4,791 4,597 -4.1%
EBITDAR 10.7% 11.1% +0.4ppt
A SHRE AR &l 2,446 2,046 -16.4%
A SHRE AR AR 5.5% 4.9% -0.6ppt

_ BREMRET (ARHT) 0.623 0.523 -16.1% )

(1) &EmiE = Eml - HEREHTER . TIEER .. ZEMNIEE . &P 2R R EDRIR,
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RN 36,262 32,192 -11.2% 77.4% -3.8ppt
Nl 3,371 3,879 15.0% 9.3% +1.8ppt
i 1,635 1,676 2.5% 4.0% +0.3ppt
i &8 2,114 2,374 12.3% 5.7% +1.0ppt
H i 1,288 1,447 12.4% 3.5% +0.6ppt
. a it 44,671 41,567 -6.9% 100.0% / .
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